
 
 
 

 
 

 
 
 
 
 

Pennsylvania Association of Realtors® 
Welcome Home Survey, 1st Quarter 2018 

 
Welcome Home is a consumer survey project sponsored by the Pennsylvania Association of 
Realtors®. The surveys, performed by Keystone Analytics®, are conducted on a quarterly basis and 
provide information on a number of consumer buying trends, such as financing products used in the 
transaction, reasons behind the home purchase and challenges faced with the buying process. Find 
more information at WelcomeHomePA.org or on Twitter at #WelcomeHomePA. 
 
Key Findings 
 
Half of new homebuyers took less than three months from the time they started searching to 
the day they closed on their home. And 75 percent of buyers said the process took less than six 
months. Anecdotally, Realtors® have reported that their buyer clients feel higher pressure to make 
offers on homes or to make bigger offers than they would have liked to get the home that they want. 
Through the course of 2018, we look forward to learning whether the fast-paced transaction is a 
response to current pressures on buyers in the market, or if a near majority of buyers consistently 
move this quickly in buying a home. 
 

 
 

Time spent in home search – total buyers 
  



Buyers over the age of 65 were significantly more likely to report taking less than three months to 
buy their home than buyers under 65. Sixty percent of seniors reported needing less than three 
months to complete their home purchase, including 25 percent who said their purchase was settled 
in less than a month. 
 

 
 

Time spent in home search – by age 
 
 
New homebuyers self-reported income levels had little significant impact on the length of the home 
search. Buyers in income levels between $50-75,000 and more than $150,000 took slightly longer to 
find their home, with 32 percent each taking more than six months to complete their home search.  
 
 

 
 

Time spent in home search – by income 
  



When it comes to what homebuyers considered the most important factor that made their 
new home the right one for them, it’s location, location, location. Sometimes “location” was 
contextualized in terms of a “good neighborhood” or proximity to schools or place of employment. 
But it far outpaced reasons that mentioned a home’s specific features (yard, garage, good views) or 
financial considerations. New homebuyers with children in the home were more likely (39 percent) 
than those without children (30 percent) to say that location was the most important factor. 
 

 
 

Most important factor in home purchase – total  
 
Buyers under age 65 were more likely to report location as the top reason to pick the home that they 
bought. Conversely, buyers over age 65 were drawn to interior features (26 percent) rather than 
location (25 percent) and were also driven by considerations like finding a home with one floor or a 
master bedroom on the ground floor. 
 

 
 

Most important factor in home purchase – by age  



A clear majority of buyers relied on more traditional originators to get their mortgage. 
Thirty-five percent of new homebuyers used a local bank or credit union, while 27 percent used a 
mortgage broker. While online-based lending is getting more public attention, only 6 percent of new 
homebuyers indicated that they used this method in their recent purchase. We look forward to 
seeing if trends emerge over time towards certain originators.  
 
 

 
 

Mortgage originators – total  
 
When looking at the breakdown of mortgage originators by age demographic, those aged 65 and 
older tend to prefer local banks or credit unions and seek the services of a mortgage broker. A bit 
surprisingly, younger buyers also prefer those originators over online mortgage providers.  
 
 

 
 

Mortgage originators – by age 



Other Findings 
 
Over the length of the Welcome Home survey, there is no doubt that the 30-year mortgage and cash 
continue to be the most popular mortgage options for homebuyers. The 30-year mortgage is the 
option of choice for those under the age of 50 (49 percent), while cash continues to be preferred by 
those over the age of 50 (33 percent).  
 

 
 

Mortgage options – total 
 
When considering the most important reason behind their new home purchase, relocation continues 
to be the top reason for both buyers with children and those with no children in the home. For 
buyers with children, an expanding family (14 percent), being tired of renting (12 percent), wanting 
more living space (8 percent) and quality of schools (7 percent) were the top purchase reasons.  
 

 
 

Reason behind home purchase – children vs no children 



When asked about the homebuying experience, financing questions (13 percent), paperwork (8 
percent) and selling their previous home (8 percent) continue to be the top stress-inducing 
components of the process for buyers. 
 

 
 

Most stressful part of the homebuying experience – total 
 
 
 
 
 
 
 
 
 
 
 
Methodology 
The survey was fielded by Keystone Analytics® on the evenings of February 5-8, 2018, using 
telephone interviews conducted by live operators. Survey respondents are adult residents of 
Pennsylvania identified by purchased consumer data as having purchased a home in the 
commonwealth of Pennsylvania in the last 12 months. Respondents were asked to confirm this 
before being invited to complete the survey over the phone. A total of 300 respondents completed 
the survey over those evenings. 
 
Survey responses were weighted based on the geographic distribution of new home sales in 
Pennsylvania over the last 12 months, and grouped based on the layout of Pennsylvania’s 
demographic marketing areas. Results have a margin of error of +/- 5.7 percent within a confidence 
interval of 95 percent. 


